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Western Africa
THIS EDITION IS IN A WORK IN 

PROGRESS. Until we begin our 

full subscription program, this ver-

sion is available for preview at no 

charge. Before any pages from this 

edition appears in print, all photos 

and advertisements appearing in 

this preview that are not of highest 

resolution will be replaced. Before 

�R�X�U���¿�Q�D�O���H�G�L�W�L�Q�J�����V�H�Y�H�U�D�O���Q�H�Z���S�D�J�H�V��

and supplements will be added.

“The western media needs to focus 

more on success stories in Africa. 

We are doing so many good things out 

here which do not get enough public-

ity.”  President Kikwete, Tanzania,

Testimonials from our supporters in 

Africa, the UK, USA and around the 

world are solid proof that we have 

heeded President Kikwete’s request 

by providing positive publicity for the 

past 15 years. The results are showing 

up in meaningful, measurable ways, as 

we move ahead in building a library of 

books and magazines that showcase the 

Best of Africa. Our “Faces of Africa” 

are smiling for good reason - their sto-

ries in print, online and on air are many, 

varied and well received. For over 100

examples visit: www.africa-ata.org/

faces1.htm
.
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I am  the West 
African Republic of 
The Gambia, proud 
host country for the 
Africa Travel Asso-
ciation 35th Annual 
Congress in May, 

2010. I was named for one the 
continent’s most navigable rivers. I 
occupy a narrow area on the Gam-
bia River, surrounded by Senegal 
to the north, east and south. My 
western boundary along the At-
lantic Coast offers visitors some 
of Africa’s most beautiful beaches 
with warm coastal waters and a 
tropical climate that is warm and 
humid year round.
My Vision 2020 Plan
A former British colony, I be-
came independent on February 

18, 1965y. My President, H.E. Yaya 
A.J.J. Jammeh instituted “The Gam-
bia Incorporated” a vision 2020 plan 
that aims to transform 
me into middle income 
status by offering a 
stable investment en-
�Y�L�U�R�Q�P�H�Q�W�����D�Q���H�I�¿�F�L�H�Q�W��
banking sector, and a 
competitive private sec-
tor.
My Ethnic Roots
Many Americans know 
about me thanks to Alex 
Haley’s bestseller and 
epic television docudrama “Roots, ” 
which tells the story of Kunta Kinte 
and his ancestral homeland of Juf-
fureh. My population of 1.5 million 
includes the Mande, rural Mandinka 
and Atlantic peoples - Wolof and 

Fulani. They live harmoniously in 
mixed communities, freely exer-
cising their religious and cultural 

traditions. My people are also 
widely recognized for their 
genuine friendliness and hos-
pitality.While English is the 
�R�I�¿�F�L�D�O���O�D�Q�J�X�D�J�H�����:�R�O�R�I���D�Q�G��
Fulani are spoken in towns 
and Mandinka in rural areas. 
About 85% of my popula-
tion is Muslim, with a fairly 
large Christian minority. My 
capital, main port and and 
commercial center along the 

River Gambia is Banjul ( 300,000 
population).
My Economy
Tourism and Agriculture account 
for 23% of my gross domestic 
product and employ 75% of my

I AM THE GAMBIA, HOST COUNTRY FOR THE AFRICA TRAVEL ASSOCIATION 35TH ANNUAL CONGRESS, MAY 17-20, 2010



5Africa Travel Magazine

workforce. In 2000, around 100,000 
tourists visited me, providing an 
estimated 10,000 Gambians with 
stable employment. 
Gateway to Success
Fishing and manufacturing indus-
tries offer opportunities for expan-
sion, with plastics and confec-
tionaries as key products. I am an 
important entry point for goods to 
be distributed to neighboring coun-

that stretched from pre-co-
lonial and pre-slavery times 
to independence. The site is 
�S�D�U�W�L�F�X�O�D�U�O�\���V�L�J�Q�L�¿�F�D�Q�W���I�R�U��

its relation to the beginning and the 
abolition of the slave trade. It also 
documents early access to the inte-
rior of Africa.

Photos from top left: Coastal re-
sorts, Map of the Gambia, Arch 22 
at the entrance to Banju, Banjul In-
ternational Airport , Albert Market, 
Banjul King Fahad Mosque. Sources 
- Wikipedia, Sheraton, The Gambia. 
To learn more about me check out 
www.visitthegambia

More to come in this edition

tries -  the logical “gateway” 
into West Africa for the 
trans-shipment of imports 
and exports. .
My Rich Heritage
The World Heritage Committee 
Inscribes 24 New Sites on the World 
Heritage List, including the West 
African Republic of The Gambia.
New natural sites include James 
Island and related locations, which 

present a tes-
timony to the 
main periods 
and facets of 
the encounter 
between Afri-
cans and Euro-
peans along the 
River Gambia, 
a continuum 
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NEW YORK, 
NY: Honorable 
Nancy Seedy 

Njie, The Gambia’s Minister of 
Tourism and Culture, and Edward 
Bergman, Executive Director 
of the Africa Travel Association 
(ATA), today announced that the 
Republic of The Gambia will host 
ATA’s 35th Annual Congress in 
the capital city of Banjul in May 
2010.
“It is with great pride that we are 
once again partnering with ATA 
to invite the world to visit and ex-
plore The Gambia,” said Minister 
Njie. “The Gambian government 
places great priority on tourism, 
�Z�K�L�F�K���K�D�V���F�R�Q�W�U�L�E�X�W�H�G���V�L�J�Q�L�¿�F�D�Q�W-
ly to our country’s growth and 
stability. We hope that the ATA 
Congress will help us continue to 
promote our country in new mar-
ketplaces and attract new invest-
ment in the sector.”
Smiling Coast
The Gambia, 
known as the 
“Smiling Coast of 
Africa,” is famous 
for its luxurious 
beach resorts, 
�T�X�D�L�Q�W���¿�V�K�L�Q�J��
villages and mag-
�Q�L�¿�F�H�Q�W���F�R�D�V�W�O�L�Q�H����
but there is much 
more to the afford-
able and safe West 
African country, 
including peaceful 
and friendly peo-

boards, travel agencies, ground 
operator companies, airlines, and 
hotels. Many participants from 
the travel trade media and the 
�F�R�U�S�R�U�D�W�H�����Q�R�Q���S�U�R�¿�W���D�Q�G���D�F�D-
demic sectors are also expected 
to attend.
The four-day event will engage 
delegates in discussions on a 
range of industry topics, such 
as public-private sector partner-
ship, marketing and promotion, 
tourism infrastructure develop-
ment, industry trends, and social 
media. ATA member countries 
will organize a few evening 
networking receptions and ATA’s 
Young Professionals Network 
will meet with local hospitality 
professionals and students. For 
the second year, the congress 
will also include a marketplace 
for buyers and sellers special-
izing in Destination Africa. 
Delegates will also have the op-
portunity to explore the country 

on pre or post 
congress trips, 
as well as on 
theHost
Country 
Day
The Gambia, 
the smallest 
country on 
the African 
continent, has 
an estimated 
population
of 1,600,000. 
With the 

ABOUT THE AFRICA TRAVEL ASSOCIATION 35TH ANNUAL CONGRESS
�S�O�H�����H�F�R���W�R�X�U�L�V�P�����V�S�R�U�W�V���¿�V�K�L�Q�J����
bird watching and safaris, music, 
dancing and traditional wrestling 
matches, and visiting trans-Atlan-
tic slave trade sites.
“The Gambia has made amazing 
progress with its travel and tour-
ism industry by building public 
and private-sector partnerships, 
where the government creates the 
conditions for the private sector 
to invest in the industry,” said 
Bergman. “By combining The 
Gambia’s ability to attract tourist 
arrivals, particularly from Eu-
rope, with ATA’s ability to engage 
diverse travel professionals from 
around the world, particularly in 
North America and across Africa, 
the congress holds tremendous 
promise for turning tourism into a 
continental economic driver.”
ATA’s hallmark international 
event will be attended by African 
tourism ministers and industry 
experts representing tourism 
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sectors and ATA-Banjul chapter 
members, as well as visit the 
proposed conference, lodging 
and entertainment venues.
ATA, in cooperation with the 
Egyptian Ministry of Tourism 
and the Egyptian Tourism Au-
thority (ETA), organized the 
2009 congress at the Conrad 
Cairo Hotel in Egypt in May 
2009. Under the banner “Con-
necting Destination Africa,” the 
event brought travel specialists 
and experts to Egypt to help 
shape Africa’s tourism agenda 
during the global economic 
downturn. EgyptAir 
�V�H�U�Y�H�G���D�V���W�K�H���R�I�¿�F�L�D�O���F�R�Q-
gress carrier.
About the Africa 
Travel Association 
(ATA )
The Africa Travel As-
sociation (ATA) was 
established as an inter-
national travel industry 
trade association in 1975. 
ATA’s mission is to pro-
mote travel, tourism and 
transport to and within 
Africa, and to strengthen 
intra-Africa partner-
ships. As the world’s 
premier travel industry 
trade association, ATA 
provides services to a 
broad range of members 
including: tourism, dias-
pora, culture, and sports 
ministers, tourism boards, 
airlines, hoteliers, travel 
agents, tour operators, 
travel trade media, public 

exception of a small shoreline, 
the English-speaking country is 
surrounded by Senegal. Approxi-
mately 120,000 charter tourists, 
mainly from Europe, arrive 
annually. The Ministry plans to 
attract 500,000 arrivals by 2012, 
by targeting the US marketplace 
and “up-market” tourists, and to 
lengthen the tourist season to all
year round. Public-private sec-
tor plans to increase the accom-
modation stock and to build a 
conference center are currently 
underway. The travel and tour-
ism economy accounts for sixteen 
percent of Gambia’s GDP.
Encore from 1984
The 2010 Congress builds on 
the success of the West African 
country’s longstanding ties with 
ATA. In 1984, ATA held its ninth 
congress in Banjul, immediately 
following the association’s eighth 
congress in Cairo, Egypt.
“ATA is excited to return to 
Gambia and anticipates that the 
2010 congress will help Gambia 
reach its goal of bringing in more 
tourists and industry investment,” 
said Bergman. “We are especially 
grateful to our private sector 
partners, particularly Starwood 
Hotels, who have been instru-
mental in bringing the Ministry 
and ATA together to organize this 
important continental event.”
To prepare for the annual event, 
ATA will send a delegation to 
Banjul in November for a site 
inspection. During the visit, the 
team will meet with representa-
tives from the public and private 

�U�H�O�D�W�L�R�Q�V���¿�U�P�V�����F�R�Q�V�X�O�W�L�Q�J���F�R�P-
�S�D�Q�L�H�V�����Q�R�Q���S�U�R�¿�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V����
businesses, small and medium-
sized enterprises, and other 
organizations engaged in tourism 
promotion. For more informa-
tion, visit ATA online at www.
africatravelassociaton.org or call 
+1.212.447.1357.

For more information on Gam-
bia, visit the Gambia Tourist 
Authority (GTA) website at http://
www.visitthegambia.gm/.


